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Eurosport AND NBA ANNOUNCE NEW ONLINE ReLATIONSHIP 

- Daily NBA video content to be featured on Yahoo! Eurosport co-branded  websites 
in Germany, Italy, Spain, and the UK and on the Eurosport website in France -
- Eurosport to promote NBA League Pass Broadband on Europe’s leading online portal -

LONDON, MAY 12, 2009 – The National Basketball Association today announced it has partnered with Eurosport, Europe's leading sports entertainment group, to deliver fans exciting daily and weekly top plays via the Eurosport websites. 
For the remainder of The NBA Playoffs and The Finals, Eurosport will feature a daily and weekly best plays round-up package which will be available on the Yahoo! Eurosport co-branded sites in Italy, Spain, Germany and the UK, as well as on eurosport.fr in France. 
“As we expand our digital distribution in Europe, we continue to find new ways to bring basketball fans closer to the passion and excitement of the NBA. Teaming up with a major multimedia company like Eurosport allows NBA programming to reach more fans in key European markets,” said Attila Gazdag, NBA Senior Vice President of Global Media Distribution. 
As part of the agreement, Eurosport will promote NBA League Pass Broadband, which provides subscribers access to more than 40 NBA regular season games online each week, both live and on-demand for 24-hours. During the current NBA Playoffs, League Pass Broadband is available in 100 countries, including France, Germany, Italy, Spain and the UK.   
"The NBA deal demonstrates Eurosport's commitment to offering Europe-based fans some of the most exciting team sports on the Internet. With the NBA gaining popularity in Europe each year, Eurosport's online basketball content is guaranteed to connect people to their sporting entertainment passions," says Arnaud Maillard, New Media Director, Eurosport Group.

ABOUT NBA
The NBA, founded in 1946, is a global sports and entertainment brand that features 30 teams in the United States and Canada.  During the 2008-09 season, NBA games will reach 215 countries and territories in 41 languages.  The league’s worldwide reach will be reflected in the 76 international players from 32 countries and territories on NBA rosters.  NBA merchandise is sold in more than 100,000 stores in 100 countries on six continents.  NBA.com averages more than five million daily visits, with more than 50 percent of the site’s visitors come from outside of North America.

ABOUT EUROSPORT GROUP
The Eurosport Group is the leading sports multimedia platform in Europe. Eurosport, the n°1 pan-European TV channel, is transmitted in 20 languages reaching 116 million homes and 240 million viewers across 59 countries. Eurosport HD is the high definition simulcast of Eurosport. Eurosport 2, the new generation sports channel, broadcasts to 34 million households in 11 languages across 46 countries. Eurosport Asia-Pacific, launched in 2006, already reaches 12 countries in the region. Eurosport Network of websites is Europe's n°1 online sports destination, up to 9.9 million unique visitors* per month across all 9 websites, including four co-branded sites with Yahoo! (.uk, .it, .de, .es) and dedicated sites in France, Poland, Russia, Sweden and China. Eurosportnews provides up-to-date sports news transmitted worldwide. Eurosport Mobile offers Live streaming, WAP & I-Mod services with breaking sports news and results. Eurosport Events is the group's expert division in the organisation, management and promotion of international sporting events. *comScore June 2008
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